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5.No
1.1 LOG BOOK

1.2 INTRODUCTION ~ A

1.3 SOCIO-ECONOMIC SURVEY OF THE VILLAGEHABITATION = - S
1 4 PROBLEMS IDENTIFIED AND ANALYSES OF THE PROBLEMS <

1.5 COMMUNITY AWARENESS PROGRANS CONDUCTED THE o -~

PROBLEMS AND THEIR ( WTCOMES — "




SN 1y i ' .
3 VEVIRR VISV I8 expeniential learning strategy that integrates
YoOSUIVICe  wath  instruction,  participation, learning and
AR Lmuamty service project involves students in community
SWHIVIGS achiviies and applies the experience to personal and
N\ v ORVSIOImOn Community Service Project is meant to link the community
SRS Tor mutual benetit. The community will be benefited with the focused
GO the college students for the village/ local development, The college
- appartumty © develop socal sensibility and responsibility among students
SO TSRS as a soctally responsible institution
e A l Village located In Ipur Mandal, Agnigundala population in 2023 is
$ ad 10 be 0,208, According to last census in 2011, 5138 People are living in this Villag
ese 2581 are males and 2557 are females. Population of Agnigundala is 5,755
L S m 2022 erate people are 2079 out of 1287 are male and 792 are female. Peop
\gmgundala depend on multiple skills, total workers are 3087 out of which men ar
) d women are 1557, Total 958 Cultivators are depended on agriculture farming out o
27D e ¢ vated by men and 383 are women. 1770 people works in agricultural land as a
! Agmgundala, men are 765 and 1005 are women
e *anchavat 1s AGNIGUNDALA, UDRJERALA. The Mandal headquarters 1s IPU
e distance from Agnigundala to IPUR is 8 kilometers. The district headquarters 18
GUNTUR, and the distance from Agnigundala to GUNTUR is 104 kilometers. The nearest
s VINUKONDA, and the distance from Agnigundala to VINUKONDA is 16
N weters. Agnmigundala pincode 18 522647.
QOur village 1s surrounded by green grass lands adding beauty to nature. Towards
st of the village hundreds of acres of wet land gives feeding to the villagers. At the
North East of the village, recently sandal wood plantation is done. There is beautiful

nd around the village with river, orchard, wet lands, grass lands and

Drodaversity 1n and

The agricultural commodities are PADDY, CHILLIES, TOBACCO.

1l Secio-Economic Survey of the Village/Habitation.

1. Gender:
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In this stud '€ came g f { i i

1: study we came to know, most of the food items are being purchased by
me C 0 ac 2 wrille . = > - = 3
men(9( n\‘ as the village is bit far. All the required items are brought by men in the
starting of month itself,

women : 10.0
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Men: 90.0 %
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Z. Age:

About 64%% of people are between 20-50 years old,,36% people are more than
years old.

51 -80 age: 36.0 %

20 - 50 age: 64.0 %

Marital status:
Almost all the people participated in this survey are unmarried (20%) , 82%

01 the

people are married




unmarried @ 200 %

married : BO.0 %

Nature of Family:
Almost all the families are nuclear (80%) only 20% of families are joint

Members in family:
About 88% of people are living in the family consisting of less than three members
Whereas 12% of families are having 3-5 members, . Not even a gingle family 18

having more than seven members




4 -5 members :
12.0%

2- 3 member: 88.0 %

Educational Qualifications:
As it is a village most of the people are educated . 36% of people studied 1% -
inter.14% of people studied undergraduation, . 50%No education.

Annual Income:
The annual income of 1 lack 529 .2 lack annual income people 48%.

Profession/ Occupation:
Most of the people in formers 76% , daily workers in people 16 %, only 8% people in

employed.
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Problems identified and Analyses af the problemns
| 1 PRCIET e to water pollution people are sulfering from allergi il Hiver
retlite -5 1aal)ese
PO)LIC) 194 ol [ :.|||: atflering froyin [-:ll!n
I IRAINAGES Ad there 18 ngd propet dratnape ayatein, Waléh sSeiates giviii
chance to malaria, diarrhes and plagmoditm (mation: )
4 HUTS: 2! ‘j,f,_l,af.i||- still live i utter poverty and they live small thatohed huls

fecently one hut wag gutle o

5§ ROADS [he village: lacks of propel coand faotlity, Pven the dusty road also

filled with pot hales, resulting in aumber of acoident and untold niserieos

6. CONGENITAL ISSLIES: = 2ONps pital marriages are Prevalent, vesuliing i s ntally
r--fmv’”l o UIW"" ally hallenpe of ofl dprings, somns ol them are also sulfering rom
M l‘tl'l“l 1 l:'nli BRI

genetivally related isaue: due o the




Sisihie solutions for the problems
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NESS about mosquito borne diseases and they are as follows:

a Zika
D. Dengu

c. 1 !.li'u,-._: inya
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S o e Fin i
o, the food safcty awarcness among consumers is a very important and
mteresting research issue,

OBJECTIVES OF FOOD ADULTERATION
) To study and create the awareness about food adulteration.
) To study the effects of food adulterants and let people know about them.

1) To know the adulteration in selected food products through various test
procedurcs,

4) To recommend s stions on food adulteration 10 facture

CONSUMers
SCOPE OF THE STUDY

on then there are

If we increase awareness among people regarding food adult

e. As the

n, there 1s

more chances to Iterated food which leads to healthy 1 of pec

rules and laws are getting increased day by day against food adulter
1e people. With the help of

much more chance of consuming unadulterated food by t
this survey, we educated each and everyone by letting them know their rights as a
r rights are failed to

w), shared

consumer (how lo react when their consum
many details regarding FSSAl and many more. By doing this survey based on food

adulteration many common people may know about the adulterated products th
ut the food adulteration

they are using in day-to-day life. They can gel awareness
that causes many health 155ues 10 human life.

RESEARCH METHODOLOGY The research is based on the consumer awareness
towards food adulteration. It is used to obtain the current information the current
status of the phenomena 10 describe what exists.

SAMPLE SIZE AND SAMPLING METHOD The sample of 50 respondents was
chosen for the study. For purpose of the study, convenient random samy
technique has been adopted.







1. Results und Discussion

uners were asked to write background information like name, sex, age,

tonal gualification, house rent (1o assess financial condition). They were

ked o answer the following guestions, According to the survey taken on
umer awareness the following analysis was attained;

WA
Lo Whieh form of products do you prefer? (a) Open (b) Packaged
the survey we came to know that 12% of people are preferring open/loose
" ' cis where as 0% of people are preterring |::u,kl;r! |nn<i||1_‘l';,
- ked products are mainly wheat, Turmeric powder, chili powder, Maida,
nacks like biscuits, chocolates, etc,., They said that they will be going for

open products v i p
: g iets only in the absence of packed products and sudden requirement 18

openad : 24,0

ckage : 76.0

9 Which is the main parameter of choice during buying a product?

(a) Brand (b) Shop (¢) Price (d) Other factors

In the survey we came to know that 42% are 0%

)

buying products based on brand, :

based on price, 38% are buying goods based on other factors like availability. But no

one is preferring shop

The [u;n|;|<. who are buying things based on brand are choosing Aashirvad for wheat,
rata for salt, Colgate for paste, Shastri balm for pain balms, Volini for spray etc. As
most of the people’s annual income is very low, they are preferring products that are
available with less cost. There are many other reasons for choosing products as well.

Figure 1. A chart showing percentage of parameter of choice during buying a
product.
1, Do you know about the Food Safety and Standards Authority of India?

(a)Yes (b)No

11










. wele P
¢ and 10% of
y
'J/
o./
Yy
»
Tl e oy
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tha adverse
| i hock that only 40% of people had an idea about the adverse
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10. Give some examples about food adulteration.
Mostly milk, vegetables, fruits, some of the flours, spices are getting adulterated

in & large scale.

1. baudl-!s-rliuunigsnlf—iﬂ:_ii
cancer and different vital organ diseases?
1) Yes 2) No
5&3?EBE«-=§§R-&&EE:WE§&E food
can lead to cancer and different vital organ diseases remaining 40% don’t have
any idea regarding this.

na: 40.0 %

= yes:60.0%

12. Do you buy things carefully to avoid adulteration?

1) Yes 2) No 3) Sometimes
In this survey we came to know that only 80% of people are buying products
carefully and 10%of people are taking care No .10% sometimes.




i Y HRE RO O vauions 4o you take du Mg l)ll'\]ll;:i

i LSV NG physical dppearance or the l‘l-u!kl\l .‘\} Having odor

Gipanng ditterent avatlable products t) Previous Experience

HFsal peaple aie buying products based on odor, No one of people are buying
Piakiucits Dasad on the o mpanson of avatlability of difterent l”"‘h'"\lﬁ and 40%
Fpsaple aie buying products based on previous experience but 50% is buying

s Bdsed on obsarving physical appearance of the product,

Previous exper 40.0 5;

Having ador: 40.0 %

cCamparing

ditferent
dllable

praduci: 10.0

= 2 U ]
i4, Have you decveased the extent of food buying or intake due to adulteration? 1)

1 Gy ] INO V) sometimes
U OF pe "t'l- are saying that they are reducing the amount of food intake due to
adulteration and 0%, ol 11-11||lu said sometimes they are l'l"‘ll“‘l“"‘) the amount 01

ke 10%%9 INO

Sometimes : 20.0 %

No: 10.4

Yes: 70.0

: s . i Q@ [ § '] TV v '“ )
15, What do you think which kind of steps should be taken to overcome food

: i
adulteration problems?

R 9\ Drane ormation about adulteration
1) Publie awareness 2) Fropel Infort

1) Media 4) Governmenl

16




Have vou ever complatned to any of following after coming across adulteration or

UM RTROT B s

‘ How was the response to youl complaint !

\ Yy NOL S Q TR
. ) \ ™ TR .y 3y
L A0l peopic ¢ sanshned w e response wicreas
. . vl

18) Are you aware of Consumet Rights Protection Act 20007

1) Yof )) NO

Unfortunately, 0% ol people had 1dea about consumer rnghts whereas 100% of people

don't have any wdea about consumer rights




yen: 0.0 7%

no: 100.0 %

19) Have you ever filed a case in the consumer court?
1) Yes 2) No

No one ever filed a case in the consumer court.
20) If yes, was the consumer court able to redress your grievance? 1)
Yes 2) No

No one ever filed a case in the consumer court SO there is no chance 01 redressing

Overall Findings

[t is quite amazing to listen that most of the people are staling that these days
everything is getting adulterated but if we ask them did you see adulterated
their response is no. Most of the people don’t have any idea about FSSAI

rights.

1
1 1te ette
| -

It is very much required to create awareness on food adulteration and

them and must tell them their rights as a consumer. No one is using their right
Limitation of the Study

Because many people were not interested to take the survey, sO abiding

othical issues and taking full consents of the consumers for the survey
challenge. The consumers Were handled generously, but sometimes 1t Was
consuming for them to fill up the questionnaire. In a hurry, they might not be able
{o answer questions with full concentration. The study was performed in rel |
a smaller number of samples that can only give an idea on consumer awa enes
but not a full picture of consumer awareness due to time limitations

RECOMMEN DATIONS

O Government should make proper food laws and should be maintained

e
{8

by the government and rigid testing procedures should be adopted
standardizing the food products.

18




PART C

3.1 RECOMMENDATIONS
3.2 CUNCLUSION -
3.3 REFERENCES




Low quality products should be completely eradicated by the government.

One must receive severe punishment like high fine if they sell low quality
products.

Government must arrange food quality checking centers in each and every
village. So that people can go there and check the quality of food.
Government must maintain it well. The response of the officers must be
comfortable for the users and vice versa. If they create any issue then must
receive punishment.

O These days manufacturers are largely focusing on increasing the profit and
they are not taking care about the wellbeing of the consumers. This attitude
among the producers should be avoided and they work on the principles
involving business ethics. It increases the demand of the products as well.

O It is mandatory that the wholesalers must choose quality products and stock
them under clean and hygienic environments. Before buying and selling they
must check the quality of products.

O Retailers should choose, purchase and sell the best quality product. As they
are the closest channel to the consumers, they should take the initiative and
must suggest them the best products.

O Consumers being the ultimate users of the food products should be fully
aware of the adulteration practices that are prevalent among a large number
of manufacturers. They should educate themselves with the standardizing
techniques and select products with the AGMARK and FSSAI symbol.

Conclusion:

After this survey we conclude that most of the people who are uneducated don’t have
any idea of checking MRP, Expiry dates on the product. So, there is a need of
educating them with all these things. But its not that easy to make it happen because
even educated people also not checking all the details regularly. All the people need to
be armed with lot of information and training on the issues of food adulteration and
ways to raise their voice when felt cheated. It is the duty of every citizen to assist in
curbing the menace of adulteration and take an active interest in exposing and
condemning them. If they find anything that is getting adulterated then they must raise
their voice against it. This reduces the chances of adulterating food which results in

the healthy life of people.

19
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| S.No IIL Date Weark done N, of hours

{
spe
| | pent
| THIRD WEEK
}
| 1
| | Food adulteration Survey
) | 14| 15un-22 o seven famiies |
! Food adulteration Survey
) ‘ 1‘\_ 16-Jun-22 on seven families |
\ Food adulteration Survey
Y 16 17-Jun=22 on seven families |
) Food adulteration Survey
ol 18 Jun-22 on seven tamilies \
) i Food adulteration Survey
) L 7[&\ r 20-Jun=22 on seven familles }
Food adulteration Survey
Q
' 19 21-Jun-22 on seven families )
) food adulteration Survey
20 39} 1
f—— R TR £L-IUn=£, on elght families | ‘ 1
) o i = MR FOURTH WEEK |
I
"
7 |
i 21 23-Jun-22 Report preparation |[ |
i |
22 3 9 | I
) L4 24-Jun=2. Report preparation |
| prey |
L e | |I
' 73 L '] |
23 25-Jun-2. Report preparation |
|
’ —— —— - ] ]
24 27-Jun-22 Report preparation | ‘ ‘
| } I |
|
[
25 28-Jun-22 Report preparation |
S A TS > |
26 29-Jun-22 Report preparation | |
. 1 ———
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Slgnalure he student Signature of the Mentor
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)
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