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lntru(luciim:
Community Service Project is an experiential learning strategy that integrates

meaningful community service with instruction, participation, learning and community

development. ( ommunity service project involves students in community development

and service activities and applies the experience to personal and academic dey elopment.
Lommunity Service Project is meant to link the community with the college for mutual

benefit - : .- . v - ~ =
oenelit. The community will be benefited with the focused contribution of the college

students for the village/ local dey elopment. The college finds an opportunity to dey elop

social sensibility and responsibility among students and also emerge as a socially

responsible institution.

The Aravallipadu Villagem, Donakonda Mandalam, 523305 People are
living in this Village, 1602 are males and 1623 are females as per 2011
census. Expected Aravallipadu population 2021/2022 is between 3.161
and 3,612. Literate people are 1214 out of 763 are male and 451 ar
female.

People living in Aravallipadu depend on multiple skills, total workers are
1867 out of which men are 934 and women are 933. Total 83 Cultivators
are depended on agriculture farming out of 65 are cultivated by men and 18
are women. 1249 people works in agricultural land as a labour in
Aravallipadu, men are 593 and 656 are women.

=

=

Aravallipadu Gram Panchayat
The Gram Panchayat is Aravallipadu. The Mandal headquarters

DONAKONDA, and the distance from Aravallipadu to DONAKONDA
is 3 kilometers. The district headquarters is ONGOLE, anm

Agriculture
The agricultural commodities are CHILLIES, PADDY. BLACK GRAM

=

Aravallipadu Area

The Total area of Aravallipadu is 654 hectares(6.54 sq km). The non
agricultural area in this locality is 36.45 hectares. The barren uncultiva
area is 60.7 hectares. The pasture graze area is 23.88 hectares. The wa
land in this locality is 33.18 hectares. The unirrigated land is 11.34 ar
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Our village is surrounded by green grass lands adding beauty to nature. Towards
East of the village hundreds of acres of wet land gives feeding to the 1llagers. At the
North East corner of the village, recently sandal wood plantation is done. There is

beautiful biodiversity in and around the village with river, orchard. wet
lands and fields
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Moarital slalus
Almost al e peo - ‘
I the people participated in this survey are unmarried (82%), only 18% of the

aople are married

married. 18 0 %

unmarried : 82.0 %

Nature of Family:
Almost all the families are nuclear (98%) only 2% of families are joint.

Members in family:

About 30% of people are living in the family consisting of less than three members.
Whereas 68% of families are having 3-5 members, 2% of families are having 5-7
members. Not even a single family is having more than seven members
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I'roblems identified and Analyses of the problems,

\1 1L ERGIES: -Due to water pollution people are suffering from allergies and liver
related 1s8ues
\ POLIO: <3% of people suffering from polio

L DRAINAGES: -As there 1s no proper drainage system, water stagnates giving chance
(o malaria, diarrhea and plasmodium (motions)

L HUTS: <25 %people still live in utter poverty and they live small thatched huts.
Recently one hut was gutted.
s ROADS: - The villages lacks of proper road facility. Even the dusty road also is filled

with pot holes, resulting in number of accident and untold miseries.

6 CONGENITAL ISSUES: - congenital marriages are Prevalent, resulting in mentally

tarded or physically challenge of off spring
. due to these blood related issues

e s some of them are also suffering from

gonetically relatgd issues




abert torm and lone term action plan for possible solutions for the problems
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W © ¢ created awarenes
a Zika

b. Dengue

¢. Chikungunya
d. Yello fever
e. Rift valley







Developmental delay or failure to thrive o

Unexplained neonatal or inf:

offspring o Epilepsy

o Undiagnosed severe condition o Thyroid

hormone deficiency at birth o Inherited blood

disorders Importance of studv on Food adulteration:
These days food contamination is one of the major problems that is affecting the he
of people. There are adverse effects on the health of people when thev consume
adulterated food. Significant food hazards include pesticide residues C
hazards, misuse of additives, chemical contaminants, includine bioloeic S

adulteration. Food adulteration occur due to the following reasons:

« To attract the consumers by giving more faste to the products by adding dous
chemicals.
« To increase the quantity of products with less cost.

« To get more profit.
To have an increased the life of food and so on.
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So. the food safety awareness among consumers is a very important and interesting
research issue. 3




OBJECTIVES OF FOOD ADULTERATION
1) To study and create the awareness about food adl_ih-";;t’?)ﬁf:n-
2} ‘To study the effects of food adulterants and let people know about them
slected food products through various testing

s |

1) To know the adulteration in se
procedure:

1) To recommend suggestions on food adulteration to manufacturers and

CONSUINCIs.

SCOPE OF THE STUDY

If we Increase awareness among OL’UP’C rUE_—fardinB food adulteration then there are

more chances to take unadulterated food which leads to healthy life of people. As the

rules and laws are getting increased day by day against food adulteration, there is much

more chance of consuming unadulterated food by the people. With the help of this

survey, we educated each and everyone by letting them know their rights as a

consumer (how to react when their consumer rights are failed to follow), shared many

details regarding FSSAI and many more. By doing this survey based on food

adulteration many common people may know about the adulterated products that they

are using in day-to-day life. They can get awareness about the food adulteration that

causes many health issues in human life.

RESEARCH METHODOLOGY The research is based on the consumer awareness
towards food adulteration. It is used to obtain the current information the current status
of the phenomena to describe what exists.

SAMPLE SIZE AND SAMPLING METHOD The sample of 50 respondents was
chosen for the study. For purpose of the study, convenient random sampling technique

has been adopted.

TOOLS USED FOR ANALYSIS:
On the basis of the questionnaire, the awareness of the consumers was analysed in
Microsoft excel. The results were shown using the pie charts and tables. The
following are the tools applied on the responses given by the respondents to
analyze and derive the results.

» Simple percentage analysis.

» Weighted average method.
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1. Results and Discussion

The consumers were asked to write background informat

educational qualification, house rent (to assess financia
asked to answer the following questions. Accordin

consumer awareness the following analysis was attain

1. Which form of products do you prefer?
(a) Open (b) Packaged
In the survey we came to know that 20% of peopl

1 Ol

products where as 80% of people are preferring pac ke

10
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sometimes : 10.0 %

. yes: 50.0 %

no: 40.0 %

Do you cheek the MRP (Maximum Retail Price) before buying a produet?
1) Yes !) No J3) Sometimes

We came to know that 80% of people are regularly checking MRP of products.

. 20% people no abousserved checking MRP of products.

6. Do you pay Money more or less than MRP of Food item?
1) Yes 2) No 3) Somelimes
e It is surprising to know that 10% of people are not getting products less
than MRP and 70% of people are getting products less than MRP

sometimes, 20% something spending .

13




7. Have you ever cross checked the weights of Products mentioned on the item?

DYes 2) No 3)Sometimes
In this survey we came to know that, 24% of people are checking weight of the

products, 70% of people are not checking weight of the items and 6% of people

are checking sometimes.

sometimes : 6.0 %

no: 70.0 %

8. Are you aware of the effects of adulterants that can cause health problem?

1) Yes 2) No
It is very shocking that only 70% of people had an idea about the adverse effects

+
1

of consuming adulterated food, 30% of people don’t have any idea regarding if

no:; 30.0 %

yes:';‘D.O %

9, Have you ever come across adulteration or duplication items?
D Yes 2)No

14




00% of people are saying that they came across adulterated/ duplicated items.

40% }"k'\‘l‘i&' no say ing_

10, Give some examples about food adulteration.
Mostly milk, vegetables, fruits, some of the flours, spices are getting adulterated

in a large scale.

L1. Are you aware that chemical dye and toxic substances in food can lead to
cancer and different vital organ diseases?
1) Yes 2) No
60% of people had an idea that chemical dye and toxic substances in food
can lead to cancer and different vital organ diseases remaining 40% don’t
have any idea regarding this.

no: 40.0 %

‘]

0.0 %

o

yes:

v

12. Do you buy things carefully to avoid adulteration?
1) Yes 2) No 3) Sometimes
In this survey we came to know that only 70% of people are buying products
carefully and 10%of people are taking care No .20% sometimes.

15
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14, Have you decreased the extent of food buying or intake due to adulteration? 1)
Yes 2) No 3) Sometimes
70% of people are saying that they are reducing the amount of food intake due to
adulteration and 20% of people said sometimes they are reducing the amount o1
intake., 10% No.

16




Sometimes : 20.0 %

No:10.0 %

"~ Yes:70.0%

15. What do you think which kind of steps should be taken to overcome food
adulteration problems?
1) Public awareness 2) Proper Information about adulteration

3) Media 4) Government

In this survey we came to know 80% of people are feeling that adulteration can be
reduced if we create public awareness on food adulteration.20% people in proper

information about in adulteration..
16) Have you ever complained to any of following after coming across adulteration
or duplication items?
1) Shopkeeper ~ 2) Main Supplier 3) Any

90% of people said that they complained about the products to the shop keeper.

10% main supplier.

17) How was the response to your complaint?
1) Satisfactory ~ 2) Not Satisfactory

It is a bit good to listen100% of people are satisfied with the response whereas 0% of

people are not satisfied.

17




aatinfaction 1000 %

I4) Are vou aware of Consumer Rights Protection Act 20097

nately, only 5% of people had idea about consumer rights whereas 90% of

n't have any idea about consumer rights.

Yee: 10.0 %

Na! 90.0 %

19) Have you ever filed a case in the consumer court?

1) Yés 2y No
No one ever filed a case in the consumer court,

20) If yes, was the consumer court able to redress your grievance? 1)
Yes 2) No

No one ever filed her court so there is no chance of redressing.

a case in the consul

Overall Findings

¢ most of the people are stating that these days everything
them did you see adulterated food, then their
any idea about FSSAI, consumer rights.

I is quite amazing 10 listen tha
is getting adulterated but if we ask

response is no. Most of the people don’t have

18







ilulteration and its effects among

ne is using their rights at all

L dmitation of the Stady
| ke the survey, so abiding by the ethical
wsumers lor th urvey was a challenge. The

{ nietim 1l WIS time Consuming for them
th might not be able to answer questions
[ i performed in relatively a smaller number of
NSUIMEr AWarend but not a full picture of
Haton
{ er food laws and should be maintained well by
d testing procedur hould be adopted for
luct
Q | completely eradicated by the government
punishment like high fine if they sell low L’]HEL“'I.}"
O 1 i food quality checking centers in each and every
il ind check the l;l:.l].\i‘. of food. Government
I'he response of the officers must be comfortable f
. If they create any issue then must receive
O sanufacturers are largely focusing on increasing the profit and
care about the wellbeing of the consumers. 'l his attitude
ducers should be avoided and they work on the principles
thics. It increases the demand of the products as well.
0 that the wholesalers must choose quality products and stock
herm under clean and hygienic environments. Before buying and selling they

ck the quality ol products

O Retailers should choose, purchase and sell the best quality product. As they

e the closest channel to the consumers, they should take the initiative and
must sugeest them the best products
altimate users of the food products should be fully aware

O Consumers being the
of the adulteration practices that are prevalent among a large number of

manufacturers. They should educate themselves with the standardizing

select products with the AGMARK and FSSAI symbol.

techniques and

( onclusion:
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